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2007 National Survey of Website Use
In Undergraduate and Graduate School Search

 The 2007 National Survey of Website Use represents the
second annual investigation of the use of so-called “portal”
websites when searching for educational opportunities at the
graduate and undergraduate levels.

* Both graduate and undergraduate surveys specifically focused
on behaviors and attitudes during ACTIVE search (3+ hours
per week).
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Online Web survey of 3,390 former, current and anticipatory
graduate students with a sister study of 6,885 undergraduate
school-bound students

Results collected from December 5th, 2005 — M arch 15th, 2006
Survey distributed through:

— Multiple email campaigns to various Princeton Review
databases with links to the survey

— Linksto the survey were promoted on Princetonreview.com’s
college and graduate school Web hubs

Thiswas a survey of convenience and while it contains valuable
Information does not represent a statistically valid sample



—

The
( Princeton
Review

Current Educational Status

Current Grad Program or
Future Educational Plans

Survey Educational

Plans & Status

2%3%

70/,
176

8%

9%

9% 2%

24%

O C. freshman

B C. sophomore

W C. junior

[ C. senior

M in grad sch.
Bout 1-12 mo

B out 13-24 mo

[0 out 25-48 mo

B more than 48 mo

O Certificate
B Masters

B Ph.D.

O Law

E Medical

H MBA

H Other
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Ethnic Background

Gender

509

GRAD

O Am. Ind. Or Alaska
6% 1% Native
M Asian

M Black or African Am.
O Hispanic Latino
B Hawaiian or Pac. Is.

W White

M Other

6%

O Male
B Female
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8% 12%
OHS Sophomore
_ 25% B HS Junior
Current Educational Status B HS Senior
34% B College Stu
E Other
O Male
Gender B Female
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120

GRAD

 For Grad-bound, school websitesare
somewhat mor e important than non-school
sitesacross all stages of Search

100 -
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60

/\ 1

40 A

20 A

E Not important at all
O Not very important
B Somewhat important
B Important

O Very important

ID stage ID stage
(sch) (non-
sch)

Visit
Stage
(sch)

Visit
stage
(non-

sch)

App.
stage
(sch)

App.
stage
(non-
sch)

Final Final
choice Choice
stage (non-
(sch) sch)
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UGRAD

« For Ugrad-bound, non-school sites are more
Important at I1D stage, lessat visit and almost
equal at the app. & choice stages

100 -

60

49
20 A

E Not important at all
O Not very important
B Somewhat important
B Important

O Very important

0 T

ID stage ID stage
(sch) (non-
sch)

Visit
Stage
(sch)

Visit
stage
(non-

sch)

App.
stage
(sch)

App.
stage
(non-
sch)

Final Final
choice Choice
stage (non-
(sch) sch)
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 Grad-bound students consider school sites more important or as
Important as Ugrad-bound in every category except the School Visit,
which isssimply moreimportant to Ugrad-bound students.

60

54 50 54

50 - 49 47 49

40 - 36

O Grad (school)

30 - B Ugrad (school)

20 A

10 -

ID Potential Visiting a Selectinga  Making a Final
School School Schoo for App. Choice 9



The & @' Importance of Non-School Websites at
@fﬁ“’e-"’" Y Different Stages of Search (% Very
eview L
: | mportant) VS.

 Ugrad-bound students consider non-school sites mor e important
than Grad-bound students across all categories

@ Grad (non-school)
E Ugrad (non-school)

ID Potential Visiting a Selecting a Making a Final
Schools School School for Choice
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Highest % isfor MBA at |D stage

Note the high importance for Law at the application stage & the
low importance for Medical at the visit stage

60

50 A

40 A

30 A

20 A

10 A

57

51

56

55

42

ID stage

60

55 56

53

52

Visit Stage

Application stage

58

Final choice stage

O Certificate
B Masters

B Ph.D.

O Law

E Medical

H MBA

11
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| mportance of School Websites by

The
(Pﬂﬁce_mﬂ Current Educational Status
eview 5 .
(% Very Important)

* Interestingto notethat Sophomores consider the Web more
important than other classes (younger studentsare also more
inclined to like cool tools and lots of communication)

60

50 A

40 A
OHS Sophomore
B HS Juniior

30 A B HS Senior
O College Stu
H® Other

20

10 A

0 12

ID stage Visit Stage Application stage Final choice stage
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38% begin active search more « High % for Law in the 13-18
than 1 year in advance of applying range & Med in the 25+ range
40
35|48
30-
. [ Certificate
B Masters
20 B Ph.D.
O Law
157 M Medical
10+ 4 . o H MBA
gl | i
0+ 7o 13

0-3 mo 4-6 mo 7-12 mo 13-18 mo 19-24 mo 25 mo +
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e 38% of Ph.D.-bound & 37% of Med-bound visit
5+different school sites per week

[ Certificate
B Masters

M Ph.D.

O Law

B Medical

H MBA

0 times 1to 2 3to4 5-7times 8+ times
times times

14



THe ™. Number of Different School Websites
@'ﬁgﬁfgg AN Visited Per Week During Search

63% vigting 3+ different school sites per week

45 -
40 -

35+
301 [0 HS Sophomore
251 B HS Junior

201 B HS Senior

ol O College Stu
10- B Other

5_

O_

Otimes 1to?2 3to4 5-7 8+ times
times  times  times 15
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 High % of Masters-bound in the 16-30 minute range
« Very high % of Medical in the 31-45 range
. 73% of MBA-bound between 16 & 60 minutes
45+
40-
35-
30+ O Certificate
25 = ~ B Masters
H Ph.D.
20' OLaw
16, B Medical
15+ m MBA
10+ 48
° Il LN
0- : 16

Less than 5 6 to 15 16 to 30 31to 45 46 to 60 More than 60
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R O 30 + Minutes Per Visit

Males and Whites are
ranked lowest on
virtually every metric of
website time, Vvisits,
click-through, etc.

B White

M Hispanic/Latino

E Black/African American
O Asian

O Male

B Female

30 + minutes 17
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5+ HoursPer Week In

Sear ch

81.7% of total college
search/research time
IS spent on the Web!

45 A

All Sources

43.8

B White

B Hispanic/Latino

E Black/African American
O Asian

Web 18
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70

4 + Hours Per Week In

Sear ch

80.5% of total college
search/research time
IS spent on the Web!

60 -

50 A

40 A

30 A

20 A

10 A

61.7

All Sources

62.1

Web

51.5

51.8

B HS Sophomore
B HS Junior

B HS Senior

@ College Stu

O Other

19




The " =9 The Value of Various Search
@E‘gﬁ,{eﬂlﬂ S Aids/Tools (Top 8in Order Based on
@ % Valuable& Very valuable)

Notetherelatively high rankingsfor Graduate Admissions Staff help and
Graduate School Emails

50

45

45

40 A

35 A

33

30 A

28
27

25 A

20 A

15 4

10{ g , 8 ; 8

04

Grad Sch Website Grad Adm. Staff Non-Sch Websites Print Materials Grad Sch Rankings Grad Sch Emails Grad Sch Visits Grad Guide Books

||:|Not valuable at all B Not very valuable B Somewhat valuable @ Valuable B Very valuable

20
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TheValue of Various Search

The A
@'E‘;’E,-‘;ﬂ - AidsTools by Education Status (Top 6
B Based on % Very valuable)

*Note the continued high importance of Print and the Visit relativeto Grad

«Sophomoresrank everything higher but thevisit, sincethat’snot real yet

100

90 A
80

69
70 A

66 g5 66 67
60
50
40
30

20 A

10 A

School Web Print Mat Visit/Tour Non-Sch Web Guide Books Counselors

OHS Sophomore BHS Junior B HS Senior E College Stu @ Other 21




The - Y The Value of Various Sear ch
é{fﬁgﬁfeﬂlﬂ "~ Aids/Tools (Bottom 5 Based on % of
B Valuable and Very Valuable)

*Contact from Admissions and Faculty mor e valuable than input from Friends,
Family or Work

40

35 - 34

30 A

25 A

20 A

15 4

10 A

Calls for Adm/Fac Grad Fairs Work Assoc Friends Parents

22

O Not valuable at all B Not very valuable B Somewhat valuable @ Valuable B Very valuable
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60

50 -

40 A

30 A

20 A

10

TheValue of Various Search

Aids/Tools by Education Status (Low 5
Based on % Very valuable)

*Ugrad-bound don’t like Phone Calls much

*Parentsand Friends still important

49

Parents

Friends College Fairs College Emails

OHS Sophomore BHS Junior BHS Senior E College Stu B Other

College Phone Calls

23




TheValue of Various Search Aidsfor

VS. (% Valuable &
Very Valuable)

Notethat Grad-bound are more open to direct communications

Ugrad-bound big on Visits, Rankings, Guidebooks & Print

print materials

calls from

school fairs

guide books

frier

ours

» 9chool websites

——Grad
emails - Ugrad

1-sch websites

24



& e ] The Value of Specific Website
éf?,fmm [ Tools/Content in Search (Top 12
Review Sl Based on % Valuableand Very

a *Note rankingsfor all coreinformation

47

45
44

41

32 32
31

Adm Req Online App Aca Prog Fin Aid Scholarships Catalogue FAQ Sch-at-glance Adm Contact Admit Stu Profile Search Engine Enroll Stu Profile

Tools 25

O Not valuable at all B Not very valuable B Somewhat valuable @ Valuable B Very valuable
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7s Younger students want scholarshipsand
e . . cool tools; older students want money and
B - - - oo o = | Want to know moreabout their potential
> = college peers
Adm req Scholarships Sch-at-a-glance Acaprog. FA FAQ Online app Photo gal Virtual tour Catalogue Enroll stu prof Admit stu profile

OHS Sophomore B HS Junior B HS Senior @O College Stu
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 Notethat grad-bound feel the online application, catalogue,
admitted student profile and admissions office contact toolsare
mor e valuable than the ugrad-bound

« Alsonotethat grad-bound have little interest tours & photos

FAQ

(o]
enroll sty profile sch-at-g-glance

search dir. adm requirements

—— Grad
-=- Ugrad

admit stu profile S online app

catalogue FA

schollarships adm counselor contact tools

academic programs 27
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35

30

25

20

15

10

TheValue of Specific Website
Tools/Content in Search (Bottom 13
Based on % Valuableand Very

Search Dir Alumni Profiles Tour/Event Reg Microsite Vir Tour Photo Gal Stu Contact Stu Testimonials Stu Blogs Chat Rms Instant Mess Podcasts

Tools 28

O Not valuable at all B Not very valuable B Somewhat valuable O Valuable B Very valuable




The Value of Specific Website

i
=

The & =3
@'ﬁ;’ﬁ,{fﬂ v YA Tools/Content in Search (Low 11
= ™ Based on % Very Valuable)

- *Although Blogs, Podcastsand IM rank near the bottom,
- their Very Valuablerankings are basically double that of

L Grad-bound

37
36 36 36 36 36

34 34

32 32

23

M Chatrms

Tour/event reg Directory Alumni profile Stu blogs Stu contact podcasts

Search eng News & events Adm contact
tools

OHS Sophomore B HS Junior B HS Senior @ College Stu
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« Notethat grad-bound arenot interested in alot of “cool” tools but do
like more customized content

« Notethehuge Grad value placed on Microsites (customized content)

instant messaging

[ad A
photg Gallery odcasts
customized content stu/fac chats rms
. . . —— Grad
alumni profiles S blogs/journals
-#- Ugrad

news & events stu testimonials

tour/event regjstration curr stu|contact

virtual tour 30
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O Certificate
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B Ph.D.
40 O Law
B Medical
30 H MBA
20
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Adm req Acaprog Online app Scholarships Fin aid 31
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Podcasts Instant
Messaging

Chatrms

Current stu
contact tools

O Certificate
B Masters
E Ph.D.

O Law

E Medical

B MBA

32
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Overall, program specificity is5-15% moreimportant than overall
school or Graduate School reputation.
60
52
50 -
40 -
30 -
20 -
10 -
0 .
Overal rep of college/univ Overal rep of grad school Rep of specific prog of interest

22
T

O Not important at all B Not very important B Somewhat important B Important @ Very important
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MBA care about school reputation; Law more about Grad
reputation; Med more about specific program reputation

90

80

70

60

50

40

30

20

104

Overall Reputation Grad Sch Reputation Reputation of specific
prorgram

O Certificate
B Masters
W Ph.D.

O Law

E Medical

B MBA

34
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* Don’t’ bury your primary website content under layers of “cool”
tools. You need to make the basics easy and obvious

* Over 80% of all school search/research is being done on the Web.
Are your dollars being spent accordingly?

* Print is still important. It’s the synergistic integration of multiple
channels of communication that get the best results

*For Ph.D. , Masters and Medical School, focus your message on the
features and benefits of your specific program rather than your
overall school and grad school brand

*The grad-bound WANT direct contact from admissions (e.g., calls,
emails, custom content) much more than do the undergraduate-
bound

*Black, Hispanic, Masters, Ph.D and Medical bound are highly

concerned with financial aid throughout the entire search procegg,
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* Ugrad-bound much more interested in “cool” communication tools
than Grad-bound but still want “core & process” information

* Over 80% of all their school search/research is being done on the
Web. Are your dollars being spent accordingly?

* Younger Ugrad-bound are more open to direct communication and
“cool” tools; and want to know about scholarships and alumni

eUgrad-bound closer to application time want core and process
Information; and want to know more about financial aid and their
future peers

» Ugrad-bound are more reliant on non-school sites than Grad-bound
because they’'re unsure of their future course of study and have
more choices, so they need to “surf” more for basic profile
Information

* You need great, easily digestible profile information on your site as
well as on non-school sites to help with their choice sets 3



e For moreinformation contact:

Kevin Mark Drexd
KevinD@Review.Com
800-333-0369 ext. 1834

Ao More I nformation

37



